
Administrator
打字机文本

Administrator
打字机文本

Administrator
打字机文本

Administrator
打字机文本

Administrator
打字机文本



﻿

i

Research Methods for Business Students

A01_SAUN6627_07_SE_FM.indd   1 18/06/15   6:40 PM



At Pearson, we have a simple mission: to help people make 
more of their lives through learning.

We combine innovative learning technology with trusted 
content and educational expertise to provide engaging and 

effective learning experiences that serve people wherever and 
whenever they are learning.

From classroom to boardroom, our curriculum materials, digital 
learning tools and testing programmes help to educate millions 
of people worldwide – more than any other private enterprise.

Every day our work helps learning flourish, and wherever 
learning flourishes, so do people.

To learn more please visit us at www.pearson.com/uk.

A01_SAUN6627_07_SE_FM.indd   2 18/06/15   6:40 PM



  Research Methods
for Business

Students 
 Seventh edition 

   Mark Saunders  

  Philip Lewis  

  Adrian Thornhill    

A01_SAUN6627_07_SE_FM.indd   3 18/06/15   6:40 PM



Pearson Education Limited
Edinburgh Gate
Harlow
Essex CM20 2JE
England
and Associated Companies throughout the world

Visit us on the World Wide Web at:

www.pearson.com/uk

First published under the Pitman Publishing imprint in 1997
Second edition 2000
Third edition 2003
Fourth edition 2007
Fifth edition 2009
Sixth edition 2012
Seventh edition 2016

© Pearson Professional Limited 1997
© Pearson Education Limited 2000, 2003, 2007, 2009, 2012
© Mark Saunders, Philip Lewis and Adrian Thornhill 2016

The rights of Mark Saunders, Philip Lewis and Adrian Thornhill to be identified as authors of this 
work have been asserted by them in accordance with the Copyright, Designs and Patents Act 1988.

All rights reserved; no part of this publication may be reproduced, stored in a retrieval 
system, or transmitted in any form or by any means, electronic, mechanical, photocopying, 
recording or otherwise without either the prior written permission of the publisher or 
a licence permitting restricted copying in the United Kingdom issued by the Copyright 
Licensing Agency Ltd, Saffron House, 6–10 Kirby Street, London EC1N 8TS.

All trademarks used herein are the property of their respective owners. The use of any 
trademark in this text does not vest in the author or publisher any trademark ownership 
rights in such trademarks, nor does the use of such trademarks imply any affiliation with or 
endorsement of this book by such owners.

ISBN: 978-1-292-01662-7

British Library Cataloguing-in-Publication Data
A catalogue record for this book is available from the British Library

Library of Congress Cataloging-in-Publication Data

Saunders, Mark, 1959-
  Research methods for business students / Mark Saunders, Philip Lewis, Adrian Thornhill.  
— Seventh edition.
       pages cm
  Revised edition of Research methods for business students, 2012.
  ISBN 978-1-292-01662-7
 1.  Business--Research. 2.  Business--Research--Data processing.  I. Lewis, Philip, 1945- II. Thornhill, 
Adrian. III. Title.
  HD30.4.S28 2015
  650.072--dc23
                                                            2015019451

12 11 10 9 8 7 6 5 4 3 2 1
19 18 17 16

Typeset in 9.5/12 ITC Slimbach Std by 76

Printed and bound by L.E.G.O. S.p.A., Italy

The publisher’s policy is to use paper manufactured from sustainable forests.

A01_SAUN6627_07_SE_FM.indd   4 19/06/15   2:07 PM



Brief contents

How to use this book	 xvi
Preface	 xxi
Contributors	 xxiii
Publisher’s acknowledgements	 xxv

1	 Business and management research, reflective diaries and  
the purpose of this book� 2

2	 Formulating and clarifying the research topic	 26

3	 Critically reviewing the literature	 70

4	 Understanding research philosophy and approaches  
to theory development	 122

5	 Formulating the research design	 162

6	 Negotiating access and research ethics	 220

7	 Selecting samples	 272

8	 Using secondary data	 316

9	 Collecting primary data through observation	 354

10	 Collecting primary data using semi-structured, in-depth  
and group interviews	 388

11	 Collecting primary data using questionnaires	 436

12	 Analysing quantitative data	 496

13	 Analysing qualitative data	 566

14	 Writing and presenting your project report	 628

Bibliography	 674
Appendices	 688
Glossary	 710
Index	 731

v

A01_SAUN6627_07_SE_FM.indd   5 18/06/15   6:40 PM



A01_SAUN6627_07_SE_FM.indd   6 18/06/15   6:40 PM

This page intentionally left blank



Contents

How to use this book� xvi
Preface� xxi
Contributors� xxiii
Publisher’s acknowledgements� xxv

1	 Business and management research, reflective 
diaries and the purpose of this book	� 2
Mark Saunders, Philip Lewis and Adrian Thornhill	

	 Learning outcomes	 2
1.1	 Introduction	 2
1.2	 The nature of research	 4
1.3	 Business and management research	 5
1.4	 The research process	 11
1.5	 Keeping a reflective diary or research notebook	 11
1.6	 The purpose and structure of this book	 15
1.7	 Summary	 18
	 Self-check questions	 19
	 Review and discussion questions	 19
	 Progressing your research project: Starting your reflective  

diary or notebook	 20
	 References	 20
	 Further reading	 21
	 Case 1: Researching buyer–supplier relationships	 22
	 Rosanna Cole

	 Self-check answers	 23

vii

A01_SAUN6627_07_SE_FM.indd   7 18/06/15   6:40 PM



viii

Contents    ﻿

2	 Formulating and clarifying  
the research topic	�  26
Mark Saunders, Philip Lewis and Adrian Thornhill	

	 Learning outcomes	 26
2.1	 Introduction	 26
2.2	 Attributes of a good research topic	 28
2.3	 Generating and refining research ideas	 31
2.4	 Turning research ideas into research projects	 42
2.5	 Writing your research proposal	 53
2.6	 Summary	 60
	 Self-check questions	 60
	 Review and discussion questions	 61
	 Progressing your research project: From research  

ideas to a research proposal	 61
	 References	 62
	 Further reading	 63
	 Case 2: ‘Helpful but not required’: A student  

research proposal	 64
	 Mark Saunders, Philip Lewis and Adrian Thornhill

Self-check answers	�  68

3	 Critically reviewing the literature	�  70
Mark Saunders, Philip Lewis and Adrian Thornhill	

	 Learning outcomes	 70
3.1	 Introduction	 70
3.2	 The critical review	 72
3.3	 Literature sources	 83
3.4	 Planning your literature search strategy	 90
3.5	 Conducting your literature search	 93
3.6	 Obtaining and evaluating the literature	 102
3.7	 Recording the literature	 106
3.8	 Using Systematic Review	 108
3.9	 Plagiarism	 110
3.10	 Summary	 112
	 Self-check questions	 112
	 Review and discussion questions	 114
	 Progressing your research project: Critically reviewing  

the literature	 114
	 References	 115
	 Further reading	 116

A01_SAUN6627_07_SE_FM.indd   8 18/06/15   6:40 PM



ix

	 Case 3: After the crisis: a systematic and critical review	 117
	 David Denyer

	 Self-check answers	 120

4	 Understanding research philosophy  
and approaches to theory development	�  122
Mark Saunders, Philip Lewis, Adrian Thornhill and  
Alexandra Bristow

	 Learning outcomes	 122
4.1	 Introduction	 122
4.2	 The philosophical underpinnings of business  

and management	 124
4.3	 Five major philosophies	 135
4.4	 Approaches to theory development	 144
4.5	 Summary	 150
	 Self-check questions	 152
	 Review and discussion questions	 152
	 Progressing your research project: Heightening your  

Awareness of your Research Philosophy (HARP)	 153
	 References	 157
	 Further reading	 158
	 Case 4: Chinese tourists and their duty-free  

shopping in Guam	 159
	 Jenny Ma

	 Self-check answers	 161

5	 Formulating the research design	�  162
Mark Saunders, Philip Lewis and Adrian Thornhill	

	 Learning outcomes	 162
5.1	 Introduction	 162
5.2	 Choice and coherence in research design	 163
5.3	 Methodological choice: the use of a quantitative,  

qualitative or mixed methods research design	 165
5.4	 Recognising the purpose of your research design	 174
5.5	 Choosing a research strategy or strategies	 177
5.6	 Choosing a time horizon	 200
5.7	 Establishing the ethics of the research design	 201
5.8	 Establishing the quality of the research design	 201
5.9	 Taking into account your role as researcher	 207

Contents ﻿

A01_SAUN6627_07_SE_FM.indd   9 18/06/15   6:40 PM



x

5.10	 Summary	 209
	 Self-check questions	 209
	 Review and discussion questions	 210
	 Progressing your research project: Deciding on your  

research design	 211
	 References	 211
	 Further reading	 214
	 Case 5: Managers’ challenges when dealing with change	 215
	 Noelia-Sarah Reynolds 

	 Self-check answers	 217

6	 Negotiating access and research ethics	�  220
Mark Saunders, Philip Lewis and Adrian Thornhill	

	 Learning outcomes	 220
6.1	 Introduction	 220
6.2	 Issues associated with gaining traditional access	 222
6.3	 Issues associated with Internet-mediated access	 226
6.4	 Strategies to gain access	 228
6.5	 Research ethics and why you should act ethically	 239
6.6	 Ethical issues at specific stages of the research process	 249
6.7	 An introduction to the principles of data protection  

and data management	 261
6.8	 Summary	 263
	 Self-check questions	 264
	 Review and discussion questions	 265
	 Progressing your research project: Negotiating access  

and addressing ethical issues	 265
	 References	 266
	 Further reading	 267
	 Case 6: Chinese students’ interpretations of trust	 268
	 Miriam Muethel

	 Self-check answers	 269

7	 Selecting samples	�  272
Mark Saunders, Philip Lewis and Adrian Thornhill

	 Learning outcomes	 272
7.1	 Introduction	 272
7.2	 Probability sampling	 276
7.3	 Non-probability sampling	 295

Contents    ﻿

A01_SAUN6627_07_SE_FM.indd   10 18/06/15   6:40 PM



xi

﻿

7.4	 Summary	 304
	 Self-check questions	 305
	 Review and discussion questions	 307
	 Progressing your research project: Using sampling as  

part of your research	 308
	 References	 308
	 Further reading	 310
	 Case 7: Understanding and assessing economic  

inactivity among Maltese female homemakers	 310
	 Frank Bezzina and Vincent Cassar

	 Self-check answers	 312

8	 Using secondary data	�  316
Mark Saunders, Philip Lewis and Adrian Thornhill	

	 Learning outcomes	 316
8.1	 Introduction	 316
8.2	 Types of secondary data and uses in research	 318
8.3	 Searching for secondary data	 327
8.4	 Advantages and disadvantages of secondary data	 330
8.5	 Evaluating secondary data sources	 335
8.6	 Summary	 344
	 Self-check questions	 344
	 Review and discussion questions	 345
	 Progressing your research project: Assessing  

the suitability of secondary data for your research	 345
	 References	 346
	 Further reading	 348
	 Case 8: Values and behaviours for sustainable tourism	 348
	 Susann Power

	 Self-check answers	 350

9	 Collecting primary data through  
observation	�  354
Mark Saunders, Philip Lewis and Adrian Thornhill	

	 Learning outcomes	 354
9.1	 Introduction	 354
9.2	 Participant observation	 356
9.3	 Structured observation	 366
9.4	 Internet-mediated observation	 373
9.5	 Observation using videography	 376

Contents ﻿

A01_SAUN6627_07_SE_FM.indd   11 18/06/15   6:40 PM



xii

9.6	 Summary	 380
	 Self-check questions	 381
	 Review and discussion questions	 381
	 Progressing your research project: Deciding on the  

appropriateness of observation	 382
	 References	 382
	 Further reading	 383
	 Case 9: Observing work–life balance in my own organisation	 384
	 Amanda Lee and Sophie Mills

	 Self-check answers	 386

10	 Collecting primary data using semi- 
structured, in-depth and group interviews� 388
Mark Saunders, Philip Lewis and Adrian Thornhill	

	 Learning outcomes	 388
10.1	 Introduction	 388
10.2	 Types of interview and their link to the purpose of  

research and research strategy	 390
10.3	 When to use semi-structured and in-depth interviews	 393
10.4	 Data quality issues associated with semi-structured  

and in-depth interviews	 396
10.5	 Preparing for semi-structured or in-depth interviews	 401
10.6	 Conducting semi-structured or in-depth interviews	 404
10.7	 Managing logistical and resource issues	 414
10.8	 Group interviews and focus groups	 416
10.9	 Telephone and Internet-mediated interviews	 421
10.10	Summary	 426
	 Self-check questions	 427
	 Review and discussion questions	 427
	 Progressing your research project: Using semi-structured,  

in-depth or group interviews in your research	 428
	 References	 429
	 Further reading	 430
	 Case 10: How do you network in your SME?	 431
	 Mark Saunders, Philip Lewis and Adrian Thornhill

	 Self-check answers	 434

11	 Collecting primary data using questionnaires	� 436
Mark Saunders, Philip Lewis and Adrian Thornhill	

	 Learning outcomes	 436
11.1	 Introduction	 436

Contents    ﻿

A01_SAUN6627_07_SE_FM.indd   12 18/06/15   6:40 PM



xiii

﻿

11.2	 An overview of questionnaires	 439
11.3	 Deciding what data need to be collected	 444
11.4	 Designing the questionnaire	 449
11.5	 Delivering and collecting the questionnaire	 474
11.6	 Summary	 481
	 Self-check questions	 482
	 Review and discussion questions	 484
	 Progressing your research project: Using questionnaires  

in your research	 485
	 References	 485
	 Further reading	 487
	 Case 11: Designing an attractive questionnaire for  

the Pegasus Memorial museum	 487
	 Marie Ashwin and Alan Hirst

	 Self-check answers	 490

12	 Analysing quantitative data	�  496
Mark Saunders, Philip Lewis, Adrian Thornhill and  
Catherine Wang

	 Learning outcomes	 496
12.1	 Introduction	 496
12.2	 Preparing, entering and checking data	 498
12.3	 Exploring and presenting data	 511
12.4	 Describing data using statistics	 527
12.5	 Examining relationships, differences and trends  

using statistics	 532
12.6	 Summary	 553
	 Self-check questions	 554
	 Review and discussion questions	 556
	 Progressing your research project: Analysing your data  

quantitatively	 556
	 References	 557
	 Further reading	 558
	 Case 12: Predicting work performance	 559
	 Céline Rojon

	 Self-check answers	 562

13	 Analysing qualitative data	� 566
Mark Saunders, Philip Lewis and Adrian Thornhill	

	 Learning outcomes	 566
13.1	 Introduction	 566

Contents ﻿

A01_SAUN6627_07_SE_FM.indd   13 18/06/15   6:40 PM



xiv

13.2	 The nature of qualitative data	 568
13.3	 The nature of qualitative analysis	 569
13.4	 Preparing your data for analysis	 572
13.5	 Aids to help your analysis	 575
13.6	 Thematic Analysis	 579
13.7	 Template Analysis	 587
13.8	 Explanation Building and Testing	 590
13.9	 Grounded Theory Method	 594
13.10	Narrative Analysis	 600
13.11	Discourse Analysis	 604
13.12	Content Analysis and quantifying qualitative data	 608
13.13	Data Display and Analysis	 613
13.14	Using CAQDAS	 615
13.15	Summary	 618
	 Self-check questions	 619
	 Review and discussion questions	 619
	 Progressing your research project: Analysing your  

data qualitatively	 620
	 References	 620
	 Further reading	 622
	 Case 13: The impact of share announcements on  

market analysts’ behaviour	 623
	 Catherine Cassell and Bill Lee

	 Self-check answers	 625

14	 Writing and presenting your  
project report	�  628
Mark Saunders, Philip Lewis and Adrian Thornhill	 628

	 Learning outcomes	 628
14.1	 Introduction	 628
14.2	 Undertaking writing	 630
14.3	 Structuring your project report	 633
14.4	 Writing reports for different audiences	 652
14.5	 Making the report’s content clear and accessible	 654
14.6	 Developing an appropriate writing style	 656
14.7	 Meeting the assessment criteria	 661
14.8	 Writing a reflective essay or section	 662
14.9	 Oral presentation of the report	 663
14.10	Summary	 667
	 Self-check questions	 668
	 Review and discussion questions	 668

Contents    ﻿

A01_SAUN6627_07_SE_FM.indd   14 18/06/15   6:40 PM



xv

﻿

	 Progressing your research project: Writing your  
project report	 668

	 References	 669
	 Further reading	 670
	 Case 14: Elena’s research project write-up	 670
	 Gail Clarkson

	 Self-check answers	 672

Bibliography	 674

Appendices
1  Systems of referencing	 688
2  Calculating the minimum sample size	 704
3  Random sampling numbers	 706
4  Guidelines for non-discriminatory language	 707
Glossary	 710
Index	 731

Supporting resources
Visit www.pearsoned.co.uk/saunders to find valuable online resources:

Companion Website for students
•	 Multiple-choice questions to test your learning
•	 Tutorials and datasets for Excel, NVivo and SPSS
•	 Updated research datasets to practise with
•	 Updated additional case studies with accompanying questions
•	 Smarter Online Searching Guide – how to make the most of the Internet 

in your research
•	 Online glossary

For instructors
•	 Complete, downloadable Instructor’s Manual
•	 PowerPoint slides that can be downloaded and used for presentations

Also: The regularly maintained Companion Website provides the following features:

•	 Search tool to help locate specific items of content
•	 Email results and profile tools to send results of quizzes to instructors
•	 Online help and support to assist with website usage and 

troubleshooting

For more information please contact your local Pearson Education sales 
representative or visit www.pearsoned.co.uk/saunders.

Contents ﻿

A01_SAUN6627_07_SE_FM.indd   15 18/06/15   6:40 PM



This book is written with a progressive logic, which means that terms and concepts are 
defined when they are first introduced. One implication of this is that it is sensible for you 
to start at the beginning and to work your way through the text, various boxes, self-check 
questions, review and discussion questions, case studies and case study questions. You 
can do this in a variety of ways depending on your reasons for using this book. However, 
this approach may not necessarily be suitable for your purposes, and you may wish to 
read the chapters in a different order or just dip into particular sections of the book. If 
this is true for you then you will probably need to use the glossary to check that you 
understand some of the terms and concepts used in the chapters you read. Suggestions 
for three of the more common ways in which you might wish to use this book follow. 

As part of a research methods course or for 
self-study for your research project
If you are using this book as part of a research methods course the order in which you 
read the chapters is likely to be prescribed by your tutors and dependent upon their per-
ceptions of your needs. Conversely, if you are pursuing a course of self-study for your 
research project, dissertation or consultancy report, the order in which you read the chap-
ters is your own choice. However, whichever of these you are, we would argue that the 
order in which you read the chapters is dependent upon your recent academic experience.

For many students, such as those taking an undergraduate degree in business or 
management, the research methods course and associated project, dissertation or consul-
tancy report comes in either the second or the final year of study. In such situations it is 
probable that you will follow the chapter order quite closely (see Figure P.1). Groups of 
chapters within which we believe you can switch the order without affecting the logic of 
the flow too much are shown on the same level in this diagram and are:

•	 those associated with data collection (Chapters 8, 9, 10 and 11);
•	 those associated with data analysis (Chapters 12 and 13).

Within the book we emphasise the importance of beginning to write early on in the 
research process as a way of clarifying your thoughts. In Chapter 1 we encourage you to 
keep a reflective diary, notebook or journal throughout the research process so it is help-
ful to read this chapter early on. We recommend you also read the sections in Chapter 14  
on writing prior to starting to draft your critical review of the literature (Chapter 3).

Alternatively, you may be returning to academic study after a gap of some years, to 
take a full-time or part-time course such as a Master of Business Administration, a Master 
of Arts or a Master of Science with a Business and Management focus. Many students in 
such situations need to refresh their study skills early in their programme, particularly 
those associated with critical reading of academic literature and academic writing. If you 

How to use this book

xvi
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Figure P.1  Using this book in your final year of study
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feel the need to do this, you may wish to start with those chapters that support you in 
developing and refining these skills (Chapters 3 and 14), followed by Chapter 8, which 
introduces you to the range of secondary data sources available that might be of use for 
other assignments (Figure P.2). Once again, groups of chapters within which we believe 

Figure P.2  Using this book as a new returner to academic study
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you can switch the order without affecting the logic of the flow too much are shown on 
the same level in the diagram and are:

•	 those chapters associated with primary data collection (Chapters 9, 10 and 11);
•	 those associated with data analysis (Chapters 12 and 13).

In addition, we would recommend that you re-read Chapter 14 prior to starting to 
write your project report, dissertation or consultancy report, or if you need to undertake 
a presentation.

Whichever order you choose to read the chapters, we would recommend that you 
attempt all the self-check questions, review and discussion questions and those ques-
tions associated with the case studies. Your answers to the self-check questions can be 
self-assessed using the answers at the end of each chapter. However, we hope that you 
will actually attempt each question prior to reading the answer! If you need further infor-
mation on an idea or a technique, then first look at the references in the further reading 
section.

At the end of each chapter, the section headed ‘Progressing your research project’ lists 
a number of tasks. Such tasks might involve you in just planning a research project or, 
alternatively, designing and administering a questionnaire of your own. They all include 
making an entry in your reflective diary or notebook. When completed, these tasks will 
provide a useful aide-mémoire for assessed work (including a reflective essay or learn-
ing log) and can be used as the basis for the first draft of your project report. It is worth 
pointing out here that many consultancy reports for organisations do not require you to 
include a review of the academic literature.

As a guide through the research process
If you are intending to use this book to guide you through the research process for a 
research project you are undertaking, such as your dissertation, we recommend that you 
read the entire book quickly before starting your research. In that way you will have a 
good overview of the entire process, including the range of techniques available, and will 
be better able to plan your work.

After you have read the book once, we suggest that you re-read Section 1.5 on keeping 
a reflective diary or notebook and Sections 14.2–14.6 on writing first. Then work your 
way through the book again following the chapter order. This time you should attempt 
the self-check questions, review and discussion questions and those questions associated 
with each case study to ensure that you have understood the material contained in each 
chapter prior to applying it to your own research project. Your responses to self-check 
questions can be assessed using the answers at the end of each chapter.

If you are still unsure as to whether particular techniques, procedures or ideas are rele-
vant, then pay special attention to the ‘focus on student research’, ‘focus on management 
research’ and ‘focus on research in the news’ boxes. ‘Focus on student research’ boxes 
are based on actual students’ experiences and illustrate how an issue has been addressed 
or a technique or procedure used in a student’s research project. ‘Focus on management 
research’ boxes discuss recent research articles in established refereed academic journals, 
allowing you to see how research is undertaken successfully. These articles are easily 
accessible via the main online business and management databases. ‘Focus on research 
in the news’ boxes provide topical news stories of how particular research techniques, 
procedures and ideas are used in the business world. You can also look in the ‘further 
reading’ for other examples of research where these have been used. If you need further 

How to use this book ﻿
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information on an idea, technique or procedure then, again, start with the references in 
the further reading section.

Material in some of the chapters is likely to prove less relevant to some research top-
ics than others. However, you should beware of choosing techniques because you are 
happy with them, if they are inappropriate. Completion of the tasks in the section headed 
‘Progressing your research project’ at the end of Chapters 2–13 will enable you to gener-
ate all the material that you will need to include in your research project, dissertation or 
consultancy report. This will also help you to focus on the techniques and ideas that are 
most appropriate to your research. When you have completed these tasks for Chapter 14 
you will have written your research project, dissertation or consultancy report.

As a reference source
It may be that you wish to use this book now or subsequently as a reference source. If this 
is the case, an extensive index will point you to the appropriate page or pages. Often you 
will find a ‘checklist’ box within these pages. ‘Checklist’ boxes are designed to provide 
you with further guidance on the particular topic. You will also find the contents pages 
and the glossary useful reference sources, the latter defining some 600 research terms. 
In addition, we have tried to help you to use the book in this way by including cross-
references between sections in chapters as appropriate. Do follow these up as necessary. 
If you need further information on an idea or a technique then begin by consulting the 
references in the further reading section. Wherever possible we have tried to reference 
books that are in print and readily available in university libraries and journal articles that 
are in the major business and management online databases.

xx

How to use this book    ﻿
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In writing the seventh edition of Research Methods for Business Students we have 
responded to the many comments we have received regarding previous editions. In 
particular, this has led us to fully revise Chapter 4 to incorporate a new section on the 
philosophical underpinnings of management research, a discussion of postmodernism 
and a new reflexive tool (HARP) to help readers heighten their awareness of research 
philosophies when progressing their research project; Chapter 9 to include new sections 
on Internet-mediated observation and observation using videography; Chapter 11 to more 
fully reflect the use of online survey tools; Chapter 13 including restructuring and includ-
ing a new section on content analysis; Chapter 14 including a new section on writing a 
reflective essay or section; and to develop further the Glossary, which now includes some 
600 research-related terms. New case studies at the end of each chapter have been devel-
oped with colleagues, providing up-to-date scenarios through which to illustrate issues 
associated with undertaking research. Alongside this we have also taken the opportunity 
to also update examples and revise the tables of Internet addresses.

As in previous editions, we have taken a predominantly non-software-specific approach 
in our discussion of methods. By doing this, we have been able to focus on the general 
principles needed to utilise a range of analysis software and the Internet effectively for 
research. However, recognising that many students have access to sophisticated data-
analysis software and may need help in developing these skills, we continue to provide 
access to up-to-date ‘teach yourself’ guides to IBM SPSS Statistics™, Excel™, NVivo™ and 
Internet searching via the book’s website (www.pearsoned.co.uk/saunders). Where 
appropriate, these guides are provided with data sets. In the preparation of the seventh 
edition we were fortunate to receive considerable feedback from colleagues in universities 
throughout the world. We are extremely grateful to all the reviewers who gave their time 
and shared their ideas.

Inevitably, the body of knowledge of research methods has developed further since 
2012, and we have revised all chapters accordingly. Our experiences of teaching and 
supervising students and working through the methods in classes have suggested alter-
native approaches and the need to provide alternative material. Consequently, we have 
taken the opportunity to update and refine existing worked examples, remove those that 
were becoming dated, and develop new ones where appropriate. However, the basic 
structure remains much the same as the previous six editions.

Other minor changes and updating have been made throughout. Needless to say, any 
errors of omission and commission continue to remain our responsibility.

As with previous editions, much of our updating has been guided by comments from 
students and colleagues, to whom we are most grateful. We should like particularly 
to thank students from University of Surrey, Prague University of Economics, and on 
the Research Methods Summer Schools and Doctoral Symposiums for their comments 
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Introduction
This book is designed to help you to undertake your research project, whether you are 
an undergraduate or postgraduate student of business and management or a manager. It 
provides a clear guide on how to undertake research as well as highlighting the realities of 
undertaking research, including the more common pitfalls. The book is written to provide 
you with a guide to the research process and with the necessary knowledge and skills to 
undertake a piece of research from first thoughts about a research topic to writing your pro-
ject report. As such, you will find it useful as a manual or handbook on how to tackle your 
research project.

After reading the book you will have been introduced to research philosophies and ap-
proaches to reasoning, and explored a range of strategies, techniques and procedures with 
which you could tackle your research project. Of equal importance, you will know that there is 
no one best way for undertaking all research. Rather you will be aware of the choices you will 
have to make and how these will impact upon what you can find out. This means you will be 
able to make a series of informed choices including your research philosophy, approaches to 
reasoning, strategies, techniques and procedures that are most suitable to your own research 

1.1

Business and management research, 
reflective diaries and the purpose of 
this book

Learning outcomes
By the end of this chapter you should:

•	 be able to outline the purpose and distinct focus of business and 
management research;

•	 be able to place your research project on a basic–applied research 
continuum according to its purpose and context;

•	 understand the utility and importance of keeping a reflective diary;
•	 understand the stages you will need to complete (and revisit) as part of 

your research process;
•	 have an overview of this book’s purpose, structure and features;
•	 be aware of some of the ways you can use this book.

Chapter 1
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project and be able to justify them. In reading the book you will have been introduced to the 
wealth of data that can be obtained via the Internet, techniques for collecting your own data 
and procedures for analysing different types of data, have had a chance to practise them, and 
be able to select and justify which to use. When selecting and using these techniques and pro-
cedures you will be aware of the contribution that the appropriate use of information technol-
ogy can make to your research. 

    The Post-it ®  note is one of the best-
known and most widely used office 
products in the world. Yet, despite 
the discovery of the repositionable 
adhesive that made the Post-it ®  note 
possible in 1968, it was not until 
1980 that the product was intro-
duced to the market (Post-it 2014). 
In the 1960s 3M research scien-
tist Spencer Silver was looking for 
ways to improve the adhesive used 
in tapes. However, he discovered 
something quite different from what 
he was looking for, an adhesive that 
did not stick strongly when coated 
onto the back of tapes! What was 
unclear was how it might be used. 
Over the next five years he demon-
strated and talked about his new adhesive to people 
working within the company.     

 Most people working for 3M know the story of 
what happened next and how the Post-it ®  note con-
cept came about. A new product development re-
searcher working for 3M, Art Fry, was frustrated by 
how the scraps of paper he used as bookmarks kept 
falling out of his church choir hymn book. He real-
ised that Silver’s adhesive would mean his bookmarks 
would not fall out. Soon afterwards the Post-it ®  note 
concept was developed and market research under-
taken. This was extremely difficult as the product was 
revolutionary and was, in effect, designed to replace 
pieces of torn scrap paper! However, despite some 

initial scepticism within the company, Post-it ®  notes 
were launched in 1980. One year after their launch, 
they were named 3M’s outstanding new product. 

 While your research project will be within the busi-
ness and management discipline rather than natural 
science (such as developing a new adhesive), our intro-
ductory example still offers a number of insights into 
the nature of research and in particular the business 
and management research you will be undertaking. In 
particular, it highlights that when undertaking research 
we should be open to finding the unexpected and how 
sometimes the applicability of our research findings 
may not be immediately obvious. It also emphasises the 
importance of discussing your ideas with other people. 

        Post-it ®  notes in use  
  Source:  © Mark Saunders 2015  
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